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Introduction

Aim:

By the end of this workshop you should have a high level understanding of search
engine optimisation, social media, and viral marketing, and how these can best be
utilised to help promote a business or organisation.
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About Us

Living Online is a web solutions company. We focus on the three mantras of web
success - more visitors, more conversions and better websites. Our range of services
includes:
search engine optimization
““viral marketing
“"video production
“web design
“"social media marketing
conversion rate optimisation
analytics and reporting

- Living Online is the sister company of Living Media,
11'0h lng me d 124 * l'-IE'l.-H entrantinto th!e n_nllne media s_‘p.ace, with an
existing track record in film and television
production.
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Context?
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The number of internet users
in the world has surpassed
one billion people.

Internet penetration to Australia was
80.1% at 17.2 million users as of
December 2008.

internet Users and Penetration Worldwide, J008 &
2013 (millions and & of population)
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Trends & News

~"Social Media Engagement - Of the Fortune 100 companies, 54 percent are
on Twitter; 32 percent maintain a blog and 29 percent are on Facebook
(sandiegometro.com)

Social Media Age - A 2006 study showed that 38 percent of 12 to 14 year
olds had an online profile. Sixty-one percent of 12 to 17 year olds, said they
use social-networking sites to send messages to friends, and 42 percent said
they do so every day (www.cnn.com)

“"Search Personalization - Google is personalizing your search results based on
your recent search engine queries, your location, and your recent search
activity (searchenginewatch.com)

Online Marketing Spend - Total US Internet ad spending predicted to

increase to $28.5 billionin 2010, a 10.9% growth rate. Video ad spending
predicted to rise by 47% in 2010 to reach 51.25 billion (emarketer.com)
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What is SEQ?
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Search Engine Optimisation

Definition:
“The process of optimising both the on-page and off-page

factors of a website to maximise the amount of traffic
delivered through the organic search engine medium”
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Part of the search engine
optimisation process
involves increasing the
target websites organic
ranking position on the
search engine results

page.
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The other part of the
search engine optimisation
process involves increasing
the number of terms for
which the target website
achieves rankings.
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Google History
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Source; vige ol com
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Things that are remarkable or unique about
your organisation?
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Why do SEO?
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Distribution of Search Clicks

SEO

89.47%

Lources: epquisite com B ssomozorg
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Click through rates according to
AOQOL's Leaked Search Data from 2006
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Click through rates according to
Cornell University Data
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Source: Enquirg.oom
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USA Search Engine Marketing Spend 2008

SEO

$1.4 Billion

10.75%

PPC

$11.9 Billion

88.81%

Sources : sempo.com B seomozarg

lixFingonline



Avg # Ads/Keyword
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Marketing Vehicles Respondents Cited as Among Their
Top Three by ROI

"What are the top-three most-efficient forms of advertising or marketing you spend money onin terms of the return
on investment (ROI) or return on ad spend (ROAS) that they yield?” [ranked 1-3)
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Crgankc SEOQ 50%
Email markating %
Caonferences and axhibitions =e— 3%
PR —

Contexiually largeted teal ads —m11%
Diirgsgt mail  w— 5%
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Source: Sempocom
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SEO produces higher ROI than search ads

We ara unable to distinguish between |
ROl for 5EQ and for search ads |

SEO produces lower ROl than search ads

SEOQ and search ads produce similar ROI 9%
0% 10% 20% 0% 40%

Percentage of search marketers outsourcing
SED & using paid search

Question: Please indicate your opinion about the return on mvestmant (ROI) you recene from search angine
cptimization (SEQ) and search ads (excluding paid inclusion). (Please salect one.)

Source: JupiterResearch Executive Survey, B/05, n=138 (Search Marketers who currently outsource SEO to
an agency and are using paid search)

Source: iprospectcom
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Myths?
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Debunking Some Common SEO Myths

There is no such this as Google certification for SEO services
“"A whole pile of low quality links is not good for your website
“'The Google toolbar PageRank is not used by Google to rank your website
“"Meta keywords are a complete waste of time

Search engine submission is a complete waste of time
“'Keyword density is a about as useful as alchemy

“"S5EQ is not a get rich quick scheme

“"People who spam your email and promise the world are dodgy
SEQ is a ‘black art’ sold by a bunch of snake oil salesmen

There is no such thing as ‘secret’ SEO methods

Source: pinochio jerrystockingcom
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How?
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Google

- W] Wordtracker
- ‘ - - WordStream
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Keyword search terms for your organisation
that you think may be associated with a high
volume of searches?
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All Target Keyword Searches
80% Google

80% First Page

80% Organic

= 51.2% of Target Keyword Clicks
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Frequency

Long Tail

Searches
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Transactional Informational
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Conversion Rate by Keyword Phrase Length

six+ word phrase
five -word phrase
four-word phrase
three-word phrase
two-word phrase

one-word phrase

5 10 15 20 25 30 35 40
Average Conversion Rate

Sources: oneupweb com B seomororg
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WordSpider
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Create

Optimise

Promote
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On-Page Factors

‘Keyword Research
"Keyword Target Terms
““Internal Linking Structure
<" Canonical Home Page Resolution gﬂm
Title Tags, URLs, Heading Tags, Body
«"Meta Descriptions
““Image Alt Text
Image File Names

<" XML Sitemap
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Off-Page Techniques

<’ Linkbait
<"Viral marketing
<"Content syndication

<"Social media

"Social bookmarking
"Press releases

" Directory submissions
<’ Link building

<" Competitor analysis
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Don’t Do This...

<"Forget about your audience; remember respect

< Anything that violates the Google Webmaster Guidelines
"SPAM

< Link Farm

<"Anything that seems dodgy

< Anything ‘black hat’

" Anything that seems too good to be true...
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Organisations or people you can
ask for a link?
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Social Media

Definition:

“Social media is a term used to describe the type of media that
is based on conversation and interaction between people
online.”

“Social media marketing programs usually centre on efforts to
create content that attracts attention, generates online
conversations, and encourages readers to share it with their
social networks.”

Sources. wikipedisorg
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Social Media Video:

Social Media Revolution
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Use of Social Media

"Which soclal media sites do you use to promote your
brand/company

Facebook
Digg
Del.icio.us
StumblelUpon
Reddit
Technarati
Furl
Mewsvine
Slashdot
Blogmarks
Ma.gnolia.com
Spurl

Simpy

Diingo
Blinklist

L k=
I, GGt
A, 00
L kN
I,
A

. 125

. 0%

. G

. 5%

. T

W 3%

W 3%

W 3%

W 3%

0% 20% 40% B0% B0%

twittker
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Source: sempo.com
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Viral Marketing

Definition:

“The buzzwords viral marketing and viral advertising refer

to marketing technigues that use pre-existing social networks to
produce increases in brand awareness or to achieve other
marketing objectives (such as product sales) through self-
replicating viral processes, analogous to the spread of
pathological and computer viruses.”
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Viral Marketing Videos:
1. Will it Blend

2. Piano Stairs
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Think of some ideas for viral marketing campaigns for your organisations;
remember to bring value to the viewer, and ask yourselves

“why will people want to share?”

Focus on guantity

Combine and improve Withhold criticism

Welcome unusual ideas

Source brainstorming rulesfrom wikipediaorg
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Other Techniques

"Video Marketing

< Email Marketing

<" Display Advertising

- Cost-per-acquisition (CPA)

" Conversion Rate Optimisation
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Analytics

Definition:

“Web analytics is the measurement, collection, analysis and
reporting of internet data for purposes of understanding and
optimizing web usage.”

Source: wikipediaorg
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Metrics Tracked to Gauge the Success of Search Engine

0

Increased traffic volume
Conversaon rate

Chick-firu rate

Faburn on Invasbmenl

Cost per click

CPA

Total number of onfine sales
Croarall revenue incnease
Redum on Adspand

# Pages visiled

Slickiness (lime)

Mavigabon path

Boss satisfacton
Compsatitors actwvites

Rank of knk

Profit of mksg

Cost of generating sabe off-line
Correlation of search wi ads
Brand impact

CPM
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niclsen radian®

iiiiiii

BlogPulse

LI ]

social media monitoring

@ ALTERIAN
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Future?

linFingonline



Augmented Reality Head Up Display

“E ﬁ'

—- -
Real Augmented Augmented Virtual
Envirenment Reality (AR) Virtuality [AV) Environment

Realitv-Virtnality (EV) Continnnm
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Augmented Reality Videos:
1. Layar

2. Stella Artois
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Conclusion
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